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art – Across the country, botanical gardens have truly 
become outdoor art museums, and the overland 
park Arboretum is no exception. with the 
opening of phase 1 of the sculpture gar-
den, the Kansas City metropolitan area 
will have a unique space for visitors to 
enjoy outdoor sculpture. the garden 
will eventually cover 250 acres – by far 
the largest sculpture garden in the re-
gion. this expansive natural setting will 
showcase monumental sculpture “of the 
land, not on the land” to its fullest.

Celebration – the Arboretum has already 
become a destination for outdoor community 
events, private parties, and small weddings. the 
setting is indeed unmatched in our commu-
nity! the Visitor Center with surrounding 
gardens and terraces will allow for more 
space for formal receptions and din-
ing for up to 200 people; a full catered 
kitchen; and accommodations for all 
weather conditions. increased revenue 
generated by events in this unique mod-
ern venue will be attraction for the entire 
metropolitan area and greatly contrib-
ute to the Arboretum’s annual operating 
budget.

the Campaign
in the spring of 2016 the ArFop board of 
directors approved the design plans and 
began a $10 million fundraising drive 
for phase i of the Growing to Inspire 
capital campaign. Quickly 100% board 
participation resulted in nearly $3.6 
million in gifts. 

the Growing to Inspire capital campaign 
for the Arboretum and Botanical Gardens 
is a shared responsibility beginning with 
each and every one us. we ask you to consider 
a personal gift in support of this project, sharing in 
the City of overland park’s investment to ensure a world 
class communal green space for you, your family, and all 
the people of the metropolitan area. 

n How might i give to the campaign? there are several 
opportunities available to you to help the Arboretum 

while gaining tax and income benefits for yourself 
including: cash gifts pledged over three-to-five 

years; appreciated stocks, bonds and other 
forms of securities; real estate; bequests; 

life insurance; life income plans and 
trust; family business gifts and com-
memorative or memorial gifts.  we 
would be happy to discuss these 
options with you, or we urge you to 
consult your own legal or financial 

counsel to determine which plan is 
best for you. 

n How much should i give? Staff or volun-
teers may offer an amount for you to consider, 

but no one can tell what amount you should give 
to this campaign. You are encouraged to plan 

a gift over a period of three years to enable 
you to make a more substantial pledge.

n are there naming opportunities? 
there are a number of areas at the Ar-
boretum where a donation of a particu-
lar size can be permanently identified. 
For more details on special commemo-

rative or memorial naming opportuni-
ties contact the campaign office.

n Will I be notified when my pledge      
payment is due? Yes. Unless you request 
otherwise, ArFop will send you a re-
minder at intervals specified by you.

n When will i see the results of the 
campaign?  we expect to complete 
gift solicitation for phase i of the 
campaign by 2017. Construction 
planning will begin immediately 
thereafter. Actual construction will 
be initiated on a priority basis as 

funds become available.

n if i require further information whom 
do i contact?

Kevin Flattery, Campaign Manager,  
913.653.3305 / kevin.flattery@artsandrec-op.org 

Vicki Lilly, executive Director,  
913.322.6467 / vicki.lilly@artsandrec-op.org

The Preservation of Communal Green Space. That’s one way  
great cities are distinguished. Think the Tuileries in Paris ...  
London’s Hyde Park ... Central Park in New York City.

Inspired by nature, the design concept grows from a graceful corridor –  
like the midrib of a leaf – welcoming guests into the gardens beyond.  
And like cooling shade from a walk in the woods, a canopy of roofs  
providing cover for terraces, courtyards and patios. Massive windows,  
stone and timber will bring the outdoors in.

The Visitor Center provides a place for lifelong 
learning, meditation and celebration – a bridge 
between nature, art and science – offering visitors 
unique experiences that should bring them back 
time and again.

L ong ago, overland park had the foresight to acquire and set aside 300 acres of land as 

the City’s Arboretum and Botanical Gardens. in this, we are truly fortunate. now, that 

legacy has been passed on to us … a responsibility to nurture and grow for your children and 

your children’s children.

if you believe that the preservation of communal spaces, cultural amenities and quality of life 

are important to keeping overland park an outstanding place to live, work and raise your 

family, then enhancing and expanding the Arboretum and Botanical Garden through the 

Growing to Inspire capital campaign deserves your affection and support.

In the late 1980’s, the City acquired 300 acres at its southern 
most reaches. In 1990, the Overland Park Arboretum & Botanical 
Gardens opened to the public. 

In 1995, civic leaders founded The Arts & Recreation Founda-
tion of Overland Park. This nonprofit organization would assist 
the City with funding and expansion of recreational amenities 
– including development of the Arboretum & Botanical Gardens. 
Since then, the Foundation has raised more than $15 million to 
support the Arboretum as well as the Deanna Rose Children’s 
Farmstead and public art programs and installations throughout 
the city.

In 2002, the City was gifted 300 acres of property immediately 
to the west of the Arboretum (Kemper Farm), doubling the size 
of the green space to be conserved and providing a permanent 
home for the City’s expanding sculpture collection. 

Today, twenty-six years after it opened, the Arboretum wel-
comes more than 125,000 visitors annually. They enjoy four 
nature trails covering over five miles through eight unique 
eco-systems, 45 acres of botanical and specialty gardens, 38 
sculptures, and a multitude of annual educational programs, 
exhibits and events for all ages.

phase 1 of the plan
For more than a year, the Foundation has been preparing for 
this campaign. A feasibility study indicated a phased ap-
proach, along with a clear vision would make the Growing to 
Inspire campaign most successful. Following feasibility the 
highly experienced architectural firms of Momenta and Con-
fluence were retained to: design a 22,000 square foot Visitor 
Center; expanded parking for 200 vehicles, outdoor spaces 
(entry gardens, reflecting pools, a new pond, event terraces 
and greens, and the great lawn), the first phase of the Sculp-
ture Garden (with amphitheater), connecting pathways and 
additional gardens.  Altogether, the plan improves 38 acres.

the Visitor Center design concept provides panoramic views 
of the gardens to the east and south. A café will feature inte-
rior and exterior seating for a casual dining experience. the 
gift shop will offer remembrances of visits. Spaces abound 
for art and horticulture displays as well as simple contem-
plation. two classrooms provide for learning opportunities. 
there will be a 4000 sq. ft. multi-purpose room overlooking a 
lovely waterside terrace, a community room, and a catering 
kitchen for weddings and other festive occasions. A wing of 
the building is reserved for administration and volunteers.

programming
education – By definition, a public garden exists not only for 
visitors to take pleasure in nature, but to enhance their knowl-
edge of horticulture and environmental stewardship. success 
of the Growing to Inspire campaign will ensure that there are 
both facilities and programs to significantly expand education-
al opportunities for all ages. with classrooms designed into the 
new Visitor Center and the current visitor center repurposed 
as the environmental education Center, the Arboretum will be 
positioned to partner with other educational institutions to in-
crease the scope and the depth of its programming for children 
and adults. 

Our History the future

With Master Plans adopted in 2006 and 2013, the Foundation is 
working out strategies to complete them over the next decade. 
While the City will commit public funds for the infrastructure 
and on-going maintenance of this community asset, much of 
the improvement costs must come from a metro-wide capital 
campaign.  

Distinct functional spaces allow for greeting and serving the needs of Arbore-

tum visitors as well as hosting classes, exhibits, business meetings, and family 

celebrations. The Visitor Center is going to be a busy place!
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turpis. Nulla facilisi. Sed faucibus rhoncus metus, et feugiat nunc ultricies in. Duis 
imperdiet euismod nunc in pharetra.” – Mary Davidson

“ Lorem ipsum dolor sit amet, consectetur adipiscing elit. Etiam quis ultrices augue. 
Integer vehicula vulputate urna ut facilisis. Duis molestie condimentum scelerisque. 
Integer posuere, metus vitae auctor porttitor, nisi mauris hendrerit nisi, ut hendrerit 
magna dolor non magna. Cras suscipit pulvinar velit eget pulvinar. Nullam et velit 
justo. Mauris hendrerit odio neque, quis mollis turpis dapibus vel. Aliquam sit amet 
fermentum mauris. Aliquam in volutpat sapien. Ut ac volutpat dui, nec bibendum 
dui. Nam dapibus interdum scelerisque. Nullam ut pellentesque tellus, in fermentum 
turpis. Nulla facilisi. Sed faucibus rhoncus metus, et feugiat nunc ultricies in. Duis 
imperdiet euismod nunc in pharetra.” – Ed Eilert

“ Lorem ipsum dolor sit amet, consectetur adipiscing elit. Etiam quis ultrices augue. 
Integer vehicula vulputate urna ut facilisis. Duis molestie condimentum scelerisque. 
Integer posuere, metus vitae auctor porttitor, nisi mauris hendrerit nisi, ut hendrerit 
magna dolor non magna. Cras suscipit pulvinar velit eget pulvinar. Nullam et velit 
justo. Mauris hendrerit odio neque, quis mollis turpis dapibus vel. Aliquam sit amet 
fermentum mauris. Aliquam in volutpat sapien. Ut ac volutpat dui, nec bibendum 
dui. Nam dapibus interdum scelerisque. Nullam ut pellentesque tellus, in fermentum 
turpis. Nulla facilisi. Sed faucibus rhoncus metus, et feugiat nunc ultricies in. Duis 
imperdiet euismod nunc in pharetra.” – Dana Merkel

“ Lorem ipsum dolor sit amet, consectetur adipiscing elit. Etiam quis ultrices augue. 
Integer vehicula vulputate urna ut facilisis. Duis molestie condimentum scelerisque. 
Integer posuere, metus vitae auctor porttitor, nisi mauris hendrerit nisi, ut hendrerit 
magna dolor non magna. Cras suscipit pulvinar velit eget pulvinar. Nullam et velit 
justo. Mauris hendrerit odio neque, quis mollis turpis dapibus vel. Aliquam sit amet 
fermentum mauris. Aliquam in volutpat sapien. Ut ac volutpat dui, nec bibendum 
dui. Nam dapibus interdum scelerisque. Nullam ut pellentesque tellus, in fermentum 
turpis. Nulla facilisi. Sed faucibus rhoncus metus, et feugiat nunc ultricies in. Duis 
imperdiet euismod nunc in pharetra.” – Georgia Erickson
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“ Lorem ipsum dolor sit amet, consectetur adipiscing elit. Etiam quis ultrices augue. 
Integer vehicula vulputate urna ut facilisis. Duis molestie condimentum scelerisque. 
Integer posuere, metus vitae auctor porttitor, nisi mauris hendrerit nisi, ut hendrerit 
magna dolor non magna. Cras suscipit pulvinar velit eget pulvinar. Nullam et velit 
justo. Mauris hendrerit odio neque, quis mollis turpis dapibus vel. Aliquam sit amet 
fermentum mauris. Aliquam in volutpat sapien. Ut ac volutpat dui, nec bibendum 
dui. Nam dapibus interdum scelerisque. Nullam ut pellentesque tellus, in fermentum 
turpis. Nulla facilisi. Sed faucibus rhoncus metus, et feugiat nunc ultricies in. Duis 
imperdiet euismod nunc in pharetra.” – Mary Davidson

“ Lorem ipsum dolor sit amet, consectetur adipiscing elit. Etiam quis ultrices augue. 
Integer vehicula vulputate urna ut facilisis. Duis molestie condimentum scelerisque. 
Integer posuere, metus vitae auctor porttitor, nisi mauris hendrerit nisi, ut hendrerit 
magna dolor non magna. Cras suscipit pulvinar velit eget pulvinar. Nullam et velit 
justo. Mauris hendrerit odio neque, quis mollis turpis dapibus vel. Aliquam sit amet 
fermentum mauris. Aliquam in volutpat sapien. Ut ac volutpat dui, nec bibendum 
dui. Nam dapibus interdum scelerisque. Nullam ut pellentesque tellus, in fermentum 
turpis. Nulla facilisi. Sed faucibus rhoncus metus, et feugiat nunc ultricies in. Duis 
imperdiet euismod nunc in pharetra.” – Ed Eilert

“ Lorem ipsum dolor sit amet, consectetur adipiscing elit. Etiam quis ultrices augue. 
Integer vehicula vulputate urna ut facilisis. Duis molestie condimentum scelerisque. 
Integer posuere, metus vitae auctor porttitor, nisi mauris hendrerit nisi, ut hendrerit 
magna dolor non magna. Cras suscipit pulvinar velit eget pulvinar. Nullam et velit 
justo. Mauris hendrerit odio neque, quis mollis turpis dapibus vel. Aliquam sit amet 
fermentum mauris. Aliquam in volutpat sapien. Ut ac volutpat dui, nec bibendum 
dui. Nam dapibus interdum scelerisque. Nullam ut pellentesque tellus, in fermentum 
turpis. Nulla facilisi. Sed faucibus rhoncus metus, et feugiat nunc ultricies in. Duis 
imperdiet euismod nunc in pharetra.” – Dana Merkel

“ Lorem ipsum dolor sit amet, consectetur adipiscing elit. Etiam quis ultrices augue. 
Integer vehicula vulputate urna ut facilisis. Duis molestie condimentum scelerisque. 
Integer posuere, metus vitae auctor porttitor, nisi mauris hendrerit nisi, ut hendrerit 
magna dolor non magna. Cras suscipit pulvinar velit eget pulvinar. Nullam et velit 
justo. Mauris hendrerit odio neque, quis mollis turpis dapibus vel. Aliquam sit amet 
fermentum mauris. Aliquam in volutpat sapien. Ut ac volutpat dui, nec bibendum 
dui. Nam dapibus interdum scelerisque. Nullam ut pellentesque tellus, in fermentum 
turpis. Nulla facilisi. Sed faucibus rhoncus metus, et feugiat nunc ultricies in. Duis 
imperdiet euismod nunc in pharetra.” – Georgia Erickson
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